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SIS Language Specialists

When SIS — or MI6 as you may know them —said ‘specialists’ to us, they didn’t mean professional linguists.

They wanted people who'd grown up with certain strategically-important languages, such as Arabic, and
understood their associated social mores. No simple task, considering some communities’ perception of British
foreign policy and the fact you have to be a British citizen to apply for the job. Focus groups, broadly speaking for
confidentiality reasons, pointed to two main sells — the satisfaction of actively using language skills at work and
the unique kudos of the job. These led to a concept that makes the audience feel special. The translation? ‘Life’.

Help us protect it.

If you are fluent in both Arabic and English, you could help MI6é protect the UK'’s freedom and security. We collect secret foreign
intelligence overseas to help the Government act in the country’s interests. Based in London, you could play an enormous part,
using your love of language and cultural awareness to ensure the information we gather and present is accurate.

You could have lived all your life immersed in your language or developed it through work, study or travel. We promise you a richly
interesting language career, outstanding further training, excellent facilities and a warm, team-spirited environment.
For more information, please visit www.siscareers.gov.uk

Please note, we only accept applications from British citizens. You should not discuss your application with anyone.

< Previous | Next >
Back to list >




£
S
v
&
-
=
)
at
3
2
2

Central London Community Healthcare Nurses

It’s not easy recruiting 30 nurses to work in all-male Wormwood Scrubs Prison. You can’t visit until you
join.There are the numerous instances of HIV and TB. And widespread mental health and substance
misuse issues. Previously, the client’s house ads (with a shopping list of roles and soft tone) had led to
a high turnover, with many nurses leaving after just a few days. Our solution? Two brutally honest ads
that filled all CLCH’s vacancies with nurses under no illusions of the day-to-day nature of the job.

. ef: 755-CL.CH-98, Primary Care — Ref: 755-CLCH-99 & 100.
Doing time can be the final straw for some people. Those with:only one barrier between them and a.very dark place - you. Join the groundbreaking nursing staff at
HMP Wormwood Scrubs and you’ll be handed some of the toughest assignments imaginable. Crime often carries with it mental health issues, drug abuse, HIV or
alcohol addiction.... But because of the circumstances, the sense of achievement when you turn a life around is immense. Nursing qualifications, experience and the
appetite to take advantage of industry-leading training are vital. However, we also look for people with the strength of character to overcome the challenges of an
environment like this — and help our prisoners do the same. Visit www.jobs.nhs.uk to apply, using the appropriate reference number. Closing date: 4th November 2009.

Staff Nurses - Band 5 » Substance Misuse — he :+ 755-CLC

The toughes;

Staff Nurses ® We have vacancies .

In-patient — Band 5 (755-CLCH-98),

Substance Misuse — Band 5 (755-CL§
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Aviva Marketers

With a new global brand launched eight weeks before our campaign was to go live, we didn’t have to think too
hard about how to attract marketers to Aviva. The re-brand was massive news — positioning the department as one
briefed with massive, high-profile projects. This ad played on the launch campaign, which we'd seen before release.
Though it only ran in Marketing Week and its website, it led to four £30k-£60k marketers joining. Considering the
ad cost just £7,600, it was a substantially cheaper avenue than going through a 15%+ per hire agency.

Bruce Willis,

Elle Macpherson,
Ringo Starr, Lucy
Liu, Dame Edna
and Alice Cooper.

Upstage them.

Marketing Opportunities | £36,600 - £54,930 | York

Our recent multi-million pound campaign introduced the country to Aviva. Now, though,

we want them to get to know us better, and discover what the world’s fifth-largest financial services
group can do for them. After a restructure, our Life Marketing team is perfectly placed to do this, just
as soon as we've found the inspirational, creative and deeply experienced experts to take centre
stage. If you've a wealth of above the line, below the line or sponsorship and experiential experience,
please visit www.aviva.co.uk/careers and search under Sales & Marketing.

Alternatively, you can stay informed of our other opportunities at Aviva by joining our AVIVA
talent network at www.aviva.co.uk/talentnetwork
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Orange Diversity

Some organisations embrace diversity and take it seriously. Others only pay lip service to it. But everybody
talks about it. And many employers use it in their recruitment communications. We spoke to Orange to learn
what they believe diversity means. The message that came back was it was part of the organisation’s DNA. So
we came up with an idea that focused not on Orange, but on their diverse audience. Of course, we invited
them to make their mark on the business — firstly by writing their own headline in the ‘1 am’ brand style.

What makes you who you are? Your friends,
your family, your job? Or is it something more
out-of-the-ordinary? Evening classes in
Swabhili, weekends free diving, nights spent
star-gazing? At Orange, we’re always on the
lookout for people who can bring a fresh
perspective on life — it’s the future of our
organisation. After all, whatever it is that
makes you you makes us us. Please visit
orange.co.uk/jobs for more.

(your name)
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Contac

If you want the full SP on any of this
work or anything else you can think of,
don’t be shy - give us a bell. Or an email.
Or pop in for a cuppa.

info@pennatcs.com
www.pennatcs.com

London

020 7332 7700
5 Fleet Place
London
EC4M 7RD
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